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Nationality: New Zealander

PERSONAL Date and Place of Birth:

PROFILE B .
Marital Status: Married

1. Ph.D degree in marketing: Department of Marketing,
(2006) University of Auckland, New Zealand
Dissertation Title: Approach and avoidance self-regulation systems: impact on
consumer goal-directed behavior and underlying processes
Advisor: Dr. Christian lee and professor Graham Vaughan Major: Marketing

2. Master’s degree in management: Faculty of Economics and Management,
EDUCATION (1993) University of Tunis, Tunisia

Thesis Title: Compétitivité et maitrise technologique

Advisor: Dr. Mohamad Kilani Major: Management

3. Bachelor’'s degree in Commerce: Higher Institute of
Commercial Studies (HEC) (1990), Tunis.
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RESEARCH 1. Consumer motivation and goal-directed behavior
INTERESTS 2. The study of aging and its impact on consumption trends in different
cultural contexts
Dr. Rana Sobh has taught consumer behavior and marketing management courses at
the undergraduate and graduate levels at the University of Auckland (New Zealand). She
TEACHING . . - -
INTERESTS is currently teaching a variety of marketing and management courses to undergraduate
and MBA students at Qatar University.
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Peer Reviewed Journals:
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International Review of Business Research Papers (Special issue), 2007, Vol. 3
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Under review in refereed Journals
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2007 conference proceedings.
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Seminars
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Conferences
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Journal papers
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TECHNOLOGY Statistical : SPSS, AMOS.
SKILLS Operating system : WINDOWS
Others : Microsoft Word, Excel, Power point.

LANGUAGES e  Fluency in English, French and Arabic

Page:

5




